Ascolite: Button security is our mission!

LITEENEWS
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Dear friends of button security

This is our second Newsletter. We had a great response on our first edition giving us the confidence to
continue this service on a regular basis. We will try to keep all articles very short. If you wish to have more
information our customer service department in Switzerland will be glad to help you personally.

Pierre-André Schaerer, CEO, Ascolite Ltd., Zurich, Switzerland
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New shade cards available

As announced in our last newsletter we have enlarged our shade range
up to 60 shades. We therefore created new shade cards which are now
available for you. There are now four categories of shades:

Basic: in stock at all our representatives

Standard: in stock at most of our representatives

Extended: in stock at our head offices in Switzerland, Hongkong
and at MMS UK

Seasonal: in stock at our head offices in Switzerland, Hongkong

and at MMS UK

Order shade cards

You can order the new shade card by using the following e-mail link.
info@ascolite.com

Please let us know how many sets you need. (Please note: The amount
of shade cards per customer is limited to the amount of machines.)
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Talbots focuses on button safety

We are glad to welcome a new customer to the Ascolite button safety
family. Talbots, a major American ladies-wear cataloque and retailer, has
recently decided to have their buttons secured with our ASCOLITE TF-
system. The button loss problem has been an issue in the past. They
had to find a solution to maintain customer satisfaction. In order to inform
their customers of the quality upgrade, Talbots will now be placing «store
tips-panels» next to the cashier. The customer can read while his transac-
tion is being processed, all about button securing with our thermo-seala-
ble filament. It turns out that most customers are very interested in

this crucial detail and appreciate Talbots efforts in quality improvement.
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